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Comment on Global Market and Fashion Clothing Design

Tsuyoshi OTANI and Masayuki TAKATERA

Shinshu University, 1-1-1 Tokida, Ueda-shi, Nagano 386-8567, Japan

Abstract : Design theory on the Japanese fashion clothing has been discussed in a range of clothing of “primary nature”. The cause of
the poor of the international presence will be present in the “secondary nature”. Since the analysis is difficult, “secondary nature” has
been regarded as unsuitable for engineering design theory. Therefore the concept of “action space of the wearer” is introduced. Though
it’s incomplete, but the evaluation system exists at that space. In addition, factors of business are added. Given these constraints,
“secondary nature” of the clothing can be analyzed than the status quo. It will lead to the improvement of the international presence.
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