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Summary

Marketing Channel Policy under an Imperfectly Competitive Market

Masaji MIYASAKA*® and Masaki YAMAZAKI¥*
{Received September 10, 1970)

The authors have studied practically the marketing channels in which
commercial transactions may be carried on by the manufacturers or the wh-
olesalers under an imperfectly competitive market.

The characteristics and policy of the marketing channels where the man-
ufacturers or the wholesalers carry on commercial transactions were studied
and the following results were obtained :

(1) The authors first analized the structure of the imperfectly competitive
market in which the marketing channels may be formed, It was made clear
by the concepts of the market distribution functions and the phenomenon of
“differentiation of products.”

One of the market distribution functions represents the following equation :

(" flo ndg=1 e 0

The other of the marekt distribution functions, which is of improved
products, represents the following equation :
fi=Q1-afs+eafy (Ja|<) e ~(2)
When these equations (1) and (2) are given, and a—0 can be drawn as the
conclusion, then fy=/uo, and if a—1, then fr=/Ffy.
The market distribution function of f4' represents the following equation :

Sa' = a+ (1 —a)fp eeennn(8)
The market distribution function of fp' represents the following equation :
fr=re+A—afs e (4

When these equations (3) and (4) are given, and if a—0, then fu'=f4-+fp,
and if a—1, then fi'=fa.

(note : All kinds of the marks of the equations described in this summary
are to be seen in the text.)
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(?) Next the authors studied the marketing channels of sake, seasonings,
groceries, hottled goods, canned foods, medicines and toilet articles of Nagano
Prefecture. These marketing channels are formed between the manufacturers
and the wholesalers as well as between the wholesalers and the retailers.

(8) Lastly the authors studied the marketing channels policy.

It is understood that the trustworthiness and generosity of service are
needed not only for the manufacturers and the wholesalers but also for the
wholesalers and the retailers. Accordingly the policy by which the most
suitable marketing channel system can be made is much required.

(1970, 9, 10)

o



