FREBFTHE~~ 0T > 7
— WM R R LT —

AL D B BN & o TR A (starting point)
ThHDMAM (check point) ThH 5. Pyt~ ~—4
g b 5.0

W=~ w &2

OB O E WA

L& L »n &

4 B OREPEREAVE TS LIS G CH Bo T BIAE 5 bbb b M,
WL & BAEDTHYSTEE 2 5 TIIT T, SR B2 S 2 58 L C I3 2 851
TdhDHo LAL, LIELIE, [MHEHZIHRTHL] EvbhTwa X 5ic, 4ir#s
THEAE OTENTE 9 X 9 RETD L Ton I g s SR e %,

T 0T, ESEEPRERIED DWid~— 7 F 1 v 7 (marketing) 1 EANTE D {LEn 0
HiEnsd b, Mg BME (ell) L3RR lew~rF 4 v V34 E T B BT
HETHDTHB, LL, WERT—rF 1V 7 20 SE&OTEEEIIETET LT
WEWE S THD, FHFRBRD M= 7+ v 720D R TR L OCT
SVETR, BNE THREL MR 2V 50 eZs5LB90TH Y ET5, E5%0
LOBUTPLVERSEDS LS T, LA, TORL [EES, MEEL &5z
ammbﬁur%,x—ﬁ—@mm&,%~;~@m@a%n»&%&mn$§@wm
LRIME, ThpLERFPBRATEE, WAVEBBEBIDTHDET] &
2 TEBNS, ¥, WIIFKD (~—0rF 4 v I B85 250he0nd o binokE
LTh, EREHLLVEORH D L BRIV TCTX v ET, Moo, 35y
BT, WHEANLMEH oM SEAC D 0, HcitliiEcks T ad 0k
OB H DD TRV MPEBEXDDTH D ET. BV ETE, REARN G
&m%ﬁﬁmmﬁm%-ﬁﬂ%k®%EME%%&w5,m&gﬁﬁ%ﬁm%ﬁur<
HEZADRETIREVD, THOVILIEHEZLDTHY ET.] EBTEBNS,

ShiE, BomsEd, < —~rF ¢ V7 EWS 2 & EERS, W. Ml 2SR Tn 5
;5wrv~v?4vﬁ®%%mim%hﬁW&Wﬁ,ﬁw%@v%%ﬁhg%,v—
7T 4 v 7 O B\ ARl (sclence) T i (L X BB INVIMEIENCHT LW ] o IRt

* RMARSEHRHEEE TR e
(1) W. Mclnnes: A Conceptual Approach to Marketing. (R. Cox, W. Avperson and S. J,

Suarrro ed. : Theory in Marketing. Homewood, Illinois, 1964, p.67.)

@) EHFRB T~ 71 v ) s YVRIyA] (BAGREGR O~ T 1V Suay

VA BEROT—r 7 4 v 70 X, B33, p.3)

@) WIE T=—rF vy« vwEPyal (AAHESAE FTHEI p.11.)

(4) W. McInnes: A Conceptual Approach to Marketing, (R. Cox, W. Arperson and S. J.
Suariro ed, ; ibid.,p.51.)
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MT ®T%65o
@5amwk,%bmﬂﬁWA@fboo<Lc bnbnu mkkmmmamhw
FD<— 7 4 VO WET BRI E S EX NS, ALTHHLVAO, EHL LD
OFRFELLE D ETHREETE 2T, & COBRDRMETTE » T < o &3]
LESDOTH B,

BT, AT, RLBR, =—7F 1 v 7w o liGE W, McInnes OFFLA Pl
LML D B 2 b DRIBR LoV, tivdh, RO RO
BT 4w S OB LRI E SV HRE ORI L, X BT, HL S ORGEA
il & ORI DN T ST ARV E RS o DWE, MR I B, IR
AP ELLTVAMIRICD o T, EDLDh~—rF ¢ VI RITRHNELE, H
i, SR AT LT AT EERS

(3}
2. =—¥rF 4 v OMERE L RRERETS
—W. McInnes®fiai s it & LC—

—fic T (market) &V, EHIY (macroscopic) 1¥# X MEASHIRAIC R WT, K
BB &R 5B Thb vk d, LT, WHEiE, MiFhawisd sRE
g EHEE2TIPA S,

L AM, THSE MR (microscopic) iti bk, Mix OEHEND H, —2IE, W
&,i&%bauﬁ#béww&mﬁmwu%v~V«z&&w%®®mn@ Gty
FATEB D2V & — & LCOMELYY (geographical) 75 ) LB 2D D TH %, L
Fetie T, TTTH, =—7F 4 v 7 EVEES, R, [EEREZ v~ 7 DRV
fHBE{% (horizontal spatial relationship) #4530 & L CORFEDTTWEMTT 5
Hhd kT,

ToiE, WRRBET 5 b OUREA QTR M 5 /o ORI TEO - & —
VOB T, FNEHERT D THIEE (nstitutions) | THBEFLLOTH D, 2T
WE=—rF VIR, LEENBEONMOI LI L IR B E L, BHAE TR
33, Zeff, WS L ET S [ OB HEOUREELLDTHS,

=i, W, %0 b L iFERE R« REAOTTEIOFIEHI X
STHEXR 5 [EME (process) | 2 LCINIES bDTH5E, LihtsTL L TH,
T =T 4 v 7 VIS R E AR L & DR 4 DFESr S0 b & TOUHA & FHE
OWRBEELTWLSADTH S,

Mok, TR ARERIGEIO [HEGERY (Functional) | Isd D L 45D THD, T
ZTDT—rF 4 VIV, CNOEEFHOBEDHIHEZUIRT 5D LR 5,

BT, T &k (separation) & PR (relationship) &\ & Z0DWEHLH
(5) LAFZ offiicit~fz & &4k, W. Mclwes O0EOMHIIT L B E TAHBKE,

W. McInnes: A Conceptual Approach to Marketing. (R. Cox, W. Avperson and S.J.
Suariro ed. : Theory in Marketing, Homewood, Illinois. 1964, pp. 51—67.)
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BRENTWEHDTHb. Lal, Lot i ik, (obstacle) & 4y
(opportunity) &\ 5 FF L7cH 29 %, RS DI RE
9% ) (force or agent) R4 & 210 X - T, PO [ il (contact) A3zl
EN Do COEMPBTTISCh S, LdiaT, TTCO~—brF 4w 5Lk, W
-~y F Ol (potential market contact) BHIHD = — 5 o ) ODJE}EM{ (real market
contact) 2% J) (force) WS DTH D, WETIIE, =¥ ¢ 7 &8k, L
H & B OWHENS 75 1% (potential relations) #¥L{l-2Mhk% (motive) 2\
D (activity) ThB, Lo, ZZTCHDY—r7 v 7 ORI, -
RICETD o THHEHBRENRD QDTHY, Eflid, ~—r o L OWEIRTEL
THLELTHDHLETHDTH S,

1745 & DRI i % U
LiRthD~—4F 1+ v 7 OW&E, &5 UGG LTaH X 90 (T &0k 5
W, =T 0 v 2V, ARREE L EE L OO THNE (separation) ] OFHlE - < -
e, TOF v o TOME LRI TIoDI, ~—rF 1 V7 O i & 13
IR HENZ DI AIT Wb, CDOXHHERTLDHE, BB IO~~~ T 1 v 7Ol
ORI A PEE &4 & Ol Torkik ] REEREHKE Y, WhORItE b
ET KR FERB. £2T, TONUEEDOH (mode) WIHED L 5 ibDdnd
BinkHEELTHL D,

FTRANDTUTE OB LRI, s H72 - COWH D T2l i 408k (spatial
separation) | ‘T B, TH DWW MMES K E T AEWIZ Y, 295 OGO
7EME (potentiality) 13X D RE <, E72ONMHEINT < RIVE L 1T, FOWRTmE
KRR, BUEVRTSOBENI L DNEL BB DD TH B,

DE DN OWITTVE TR ST 50 0:  (separation in time)) Tha, TRTD
% DACEVIHHIN S (time factor) &G ATV 5, R0 & & ORI OREISEI A
SIFNTREVIZE, THETEEOIFHIMATGE L D RE VWO TH Y, ErFrRE
PEAFIUREIE L, BRI TS EI NS WD Th D,

WEIE, WIS B4R L HEE L OMicd 5 T4 (perceptional
separation) | T Do —HICEMICIOWITITEEITETOD < b D Wik (infor-
mation) PG (persuasion) THoH, & AHRMIEITIE, MWHRIIMSEE I 2WT
HEVMLE WL, FLEFOT DMHEERE IV BEPRM LY O BNEETH
Do EHERM - TWED, AFECFENRE D - TV AMEERD T NES VS E
T TEM: (market potential) VIR E WL, FAilBl#En L QHREN - TWDH i,
HE S 2V oRCkNEVIZE, o T B THIYERE (remaining market potential) 3
INEWDTHBEVEX S,

W, TWHGORTEOTRIT THAT O HME ] (separation of ownership) 7 % s
Wb EWIDWE, folx, FEMO A~ — L{ERH L OIICERSD S b b,
BOWM» 5545 L b, FIEHE (title of ownership) 230 Xh 5 % ¢, 5t
TP LBWRIRVDOTHE 0D, FIHOHEOKE SISO EED LS X
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BIRET Do
B0 F oI, TSIV TR OSMEE M < b oV, A & IR &

o THREWIT ds s TR WE: ] (separation of value) Tl b, A

bR & Tk & O O 12 D, IR RAITC S CRETT T, AR & B
SETBHDT D Bo T OMMHDMEE 23Kk SWFIEREWVIZE, THIED (market
potential) I KEVOTH D, MFHOFEEIEEEC HIIED 5 1E ETHIRE NN E
Wz ks,

b0 X5, oIS e 7 Ak, HooWIs, b, @l mE, A
B, FEATHER X OSHIOBILIN TS 5035 L LIS IR 578 » T H O Tl
BHo THLDRILOTI R IEHT DI R 8 — VBRI T S 2D EWVE b Tih
By, FNLADRHEWE < — 5 4 v ZOJ &L (confront) L, HHdpH~—7
5 4 v/ Ol (nstitution) & PIET BRI OWILCTHL E VR K D,

L, Wi (market) 23, FFM D 2 — b~ LAENTE & Ol %M, WEH, JniE, i
fits EOTFEER KR B 51, BB T (some foree) 8, ¥ v TRIGELT 5D
WL B, WERICTETE I @ 5 bIHET B0 £ DT) (force) & BVWIATEE)
(activity) % W. Mclungs 13~ —4 5 4 V7 ERATV S, luiohdi s SCHE L
IR BV, TRBAPOUWEL, < —r T« VI o TRETIEH S
nEL, Fhbli~—r7 4 v/ ERERERETH O TR v~ 7 ¢ vV IE
U L I EM (material). & Lo 2h B OWTET) (potentialities) w F{EHT % & &
A DRG] (creative foree) T b=~ F ¢+ v ZVETTHEMR (market relation)
OWAEE R TS LT 201, Thb LBl (actualization) TH 5. LT, B
<=5 4V S OREORSOPLIEIETHE LV AL D,

Z O FE TR 2 irhEE b (space‘ actualization), RFHL52{l; (time actualization),
A5t (ownership actualization), FMBIE{k, (valuation actualization) Js X UM
B IHE{l (perceptional actualization) L4385,

LLTC, SN~ T LR S~ T L OFEE b OFEARTR ARy
L O (relationship) #WEET 5. & OHTHEN (market relation) DAL H) (potenti-
ality) V&, % OFHCIsIT B EMH LTHEE OS5 TR T, Jk LcTook
FTECRI b E N & 57yl (separation) DOfifl»LIELET LD TH S,

FRTe s, T &R, Ak, B & QYR & 2 BTk - TV AR B T
HEEBNZ LS. AWESTE LD, SHRTE ML, Thé & HICHRIK
FEOWSE:D B 5 AKOTHBMMIE A ¥~ F7 » 7O CIERICEMT, do2H<
BET50CTHL, L, ThdOAHCHER SOlR I TS » CGHlET 5 D4~
—irF g T T, FOMEHER R T b DM ~F v v X4 Vv J (merchandising)
DIEWCTH B,

XC, ZOWPHRENC<~7 7 « v 7 OPERISAL & 5 LT b RS HIA
VE, R RER D B & AR ERIBET A L L Th B, THIEMODEE, T
7rdoh, MBS (institution), AFPLED) (management activity), #&RFICRITF S~ —

=8
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774 v SO, B XTHETRERESOMRDO b LTI 5D TH%D

& T AT, THIEENERIMLT 5080, Thbb~—r5 vy @fj‘eﬁbi, * -
Tt v ORI HIREETh Do £ LTI ORI 2 Bl LT 5 f sd i T B
ZEVE, N (fOfCG)@'ﬂ (quzlhties) &RER YR DR E T B A5 ) (imagination)
THhoHo b L, FHEVEL <~ 7 « v OFTIATHETE I O Ji 1T TR Bl L
TORGENE BEE T BB, ~—7 T« v 7R LTRGBS TdH DAy X
SIS, ¥ Al Ccreativity) ¥, SIREOKE Iniks3d &840, ARRINICA:
im&%wﬁm&o>,Lm‘,uMuM¢L@&M%kw w?w HAE o D ds
Vo5 4 IR (market situation) kT 4 S AT CH - T
V~7%4vﬁ%hﬁ%ﬁm%m%ﬁb<¢iﬂﬁ%mkkaL,ﬁk,%MV/A

(chance), WHJ1 (ntuition), &% WIXHEE (research) 1T X » TR HHD
VR S LA i T B v,

LT, BRO=—7 T 1w S ORESVE, BRI AIEE 15T (business activity)
&L ’C@Jﬁi l?;'ﬁ’ & Forh AR (socml phenomenon) &; L 7”; ,f)«\bi) B ,}L % — A5
4 ¥ TV l'l' 0);u J,(mzmagement tool)LJ‘ [* o 4) 0)1“ B C , #h /*-\Jr.‘i’“;;m!},':-;%;: (element)
Thbhe LIPoT, =—rT 1V IEOHENE, %< OPiRE: (related gei-

IR Mo moox 17
(A) mmeﬁﬂwIWMW

i
4 t‘{:ﬁfz‘

Hiesd {%g} Pt
i 24

REA

O H

- *‘“EW:’—LJ&MJ )

R

B TESCkpE—IEGE O

¥ ™ - i T =
L : gfm Pis e i ‘I%%‘H T’“_U(_:l‘{)
e e i v.»fv ------------ NIB
—"‘:L“‘j:i m“”'HMJ'L Eg]— Wil

@w]imﬂ
! A

,,,,,,,,,,

i
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ence) 7-% demography %1% U eb & 3 T ERIGITIS, RElae,  Boer, WISEHT
OELSE, VA, RS, MR EDLORG BRI LTL - T B,

LA, RO BRE IR0 QSR LT En vy, 5 LG
Tﬁmbn%v~&%4vfm,mmkmw&wmm%or,E@lﬁh#wﬂx%m
FOCHD IR 2EL P 5 THITV,

Vi, AR RE ST S NS R CO T v AR, BE-EEE—NE— O

Wb b e & #2 B L, 2E¥OM 1RO X S0 Dl Okt |
LM pE— MR Rk Jo oD & 4 FOEE (unction) & k5 & O & EbIvd o®
= DRl A T RO e, OIS, AFCwH =~ 5 ¢ v Cdh b, fEy

E, TREAET) (market potential) %44k (actualization) $ %Il CdHHo L7z
BTy T F 4 ¥ FVEROFNL, KB (sell) OffiE s 2vid
9o

T, DED XS~ —oTF v ¥ ORERED 5 b, TG0 Tl & PSP
Fa bk, WEREZHHTXETHH Db T, ARGE AT T o0 Fl OO BT A
N RIS Y DR o I

SREE AT OREC 2V Tk, Teishhbhude bz X 5, #li4 DR
BHBHIFNED, O MO (differentiation of product) | &1k, & OHAWALIM
BV TENDD, LT, THROME] &, #R, Wl U7kl 4 Oy
‘ljﬁl%w%\}iffﬁ'litﬁs BIRZ B hDEEZBND, LIk o T, REaPfDL &L Th~—7
F 4w EiE, CONMMEEEEGL, PEL, Ml (control) ¥ %fEENTE)L O LT
By, 0 (force) HIETHDEWETEL S, Fhe, [HHONE] L HBR
Vi, EE, e b ARSEATR AL RIS (uncertainty), R RERL LD &
AT L B R o TEFBRDTH T, EbbRrEVAE, BhHkEb>bDL
Wi hHe LIctieT, cOX3HBAIrLTEE, TRENSGTTOY—Fr T v L
1, ®@F, RROWECHL, & SEFHL, TE AV ARSE AR AL,
RIS PR Lt LT, ERE TR LD » iR a2 MR L, Al
BEHNEETHDEHEZTIND S,

XS, BMEAEDTL S E, RESHATHCH - CLx, <~ r71 V7
FOBER ST RTT B b DTH Y, Fi, =—F T VI TEEEFFEVLDOLN
2%, LEdaT, P ik s<—r7 « v 7 Okwl, #2755, Fiio
HHRC A RETEINC b » TER L TEARTRE LRV DR S ATFET Ho L
L, RECIE, HUREEEA R L & LR EROBE LTELR,
IR AT O E OB REL, COHSICH T HIHEERIO~
T4V I DHELFOHRCHEAE LE ST, T, figdbicdT, iRt bBEEL
CHimwEE S,

(6) J.H.Westing ed. : Readings in Marketing. Englewood Cliffs, N.J. 1953, pp.52—53.

@) 3 PRSEANS OEOERBOR— R ARy & REREGE: 8 180 BRIEERs, . 39.
Pp. 2050,
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3. DIEMTELMSORIERED 7 L ORE

—DDFEEBRIEE L, B E L C MBI & Bl h e b s iz ouwT
i, TORFOMNBRELD SO LTL 5 E Mk, oS s 35 M)
(field) MEET D EANTRER D, v —r T 4 V2 0H L0 [RHSE] LT
—DREIARRE LT ETDNR SN/ E WA DI, ~DIkE, 05 TH o
BB L oo L KD BDEBPRLDTH S,

~m T VIR E LML TE O, Mia0iind b, LORREETC
g, EICE - THRELTHAH S, LrL, —HINCW 9 5 ki, TEhoME]
(differentiation of product) H3FEHA E{TinbIvCVvinv X 5% Mife 2 854 (pure
competition) OIRED b & T, THRL 70k 5 Hil&D v — 75 ¢ v VOGN O
WTHA I, UL, SMERREEOREI X - T, BHoMEaMEB R4 (imper -
fect competition) DfTiotLH AT S Sbtulid &, K4 (advertising), WiEE
BEEDh (salesmanship), MFEE M (sales management) 7g & OWisE G (sales promo-
tion) DFHFFLXOIGBRIT X - C, TWHBEINZ B LT 500 0ifE), Tinbb~—47
F4VIRLEELY, L, TSBBEEEE LTHRE T oL ER5EVEX S, L
ToidoC, RESWPTEORLE L~~~ 5 + VOB E L TOIELITED &ICR
WRREE S o TWVWA LWL EDTH b,

MOFHEO T DAL DT, RIELFNTG L, T EROERE, —Ferns
Bubbfr & FIRATER LTV b d, i cil, AT ic o, BATUIRE D -
Ty WA 2~ AR Z T 2 CTnd T BIRTOCh b, Lichi-T, thih
DARBEVE, —FCiEohic, MR R A 5 W L RE 2 G174 5 & Rk,
A Leh% < ORAHNE B DOBEMICHA AN Y 5 LIRFEDR) (trade movement)
BIR > TWLDTHD, LT, RERPMTHICDH - TO~—47F 1 v I,
MR MRy (interregeonal movement), & 5 W IZHIBEHLY (geographic area) X
DI OED s J OB N O OV 3—2D KE/ v rEdHDZ & 27
50 ZOWE, w—rF v /LU TRITEER I LI, HOHEIENE O P4
EREICE Ol b OB (strategy) & 25 &5 T ETHRLT, [T
%,kkkﬁ%%,ﬁm,v~€z,@%®m%%&%%%ib%~ﬁMﬁ%@M%K
FRDIILFETHIELL D WD, L& THDERS,

T T, RFERANIRIICRGE SRS E T 26, ~— 7 F o VAo TED R iR
T BN B0, U D— IR RN SR E TR, DV E, RIFIR o3
W7 % R, A4, RETTOMEBCEEEZM L T, & O &g & Bk
BHEFEWICHEL v~ 5« VDB D FERGT L ThWwERS,

8) I PR ABSAMEDOMFEME — RS R iy & R 5 38 1% —J Fulis, .

39, pp.20—30.

(9 H. Wawes ed.: Changing Perspectives in Marketing, Urbana, 1951, p. 20.

(0 G. Scawartz: Development of Marketing Theory. New York, 1963. »->E DRIz L 5.
WAIEFR PG a2y A v~ 7« ¥ /UG O RN WAL 1. 40,p. 141
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XC, T LCH, — OIS LA D ANERIEA, Batsh, rhbix, WU
T &AM b 5 Tl B LT Be TOWHE, Eh B OMIEONEE
T HE DS E I L B QIR IR WIEERECH D, ARRNST AN D 2D,
MM B LLET %0 20l ARREATIEO 2 WIBE T, BSOFhbF - |,
KNG, A, WU, T QRS IR EOWBIBTFIEL, Sh SRR
DI, T L OAREDIRTEEEN T EMATHCIELMT 5 b0 235, 10D
DA, BIdE—o0A e e 50 n e, s, Eitd DR
(preference) 3 HH02% 5 LAHET Ho ToWlE, —EOMERCH 5 LT
ANRT—EOFRE EOMMXY e —FR o7 LT 0, T ORI S PAT & S
WMEa b, FOWMAIRO D EEREE P 2T he CIENFTLE2X¥DW 2K
DT ERBHo LT, XX EARADH S, YY 1B o%h, XY i3
£¥EA, BRIOHMAH TS B, % 2 H
i, ThE O3tk
THMWON LT L BRI ) : -
e EhocE STy ‘
HOTIA S, FIE DT
FEL TV 5 LA %,
PLEOESmiEnd & ¢, SRNERLTT7 882 THE 5, Shil, TC
12, W. LRemwy P D, Converse WX T, [/NEEBIIOHBA] (aw of retail
gravitation)® & WHFN ZAREZMIC LoD D THBH 2 T b o Tk Xk,

LIT S, BAHEAT X o THEBIS WA E 0 & QWSS DA, S, %k
Bz & » CRB EPU7cBi A b OGO RS, M, 13Aa3EA DRI 5 ik o
NF, My 1343 BORET 5RO R, I, BAEADRETBHMD 1AM D{HA
R I Vi43EB ORIET B RO LAY DA, D iA3EA D BRI
DD P ETOWERE, Dy 3B L OWSEMOR PO PR COMEIEET S &,
MHROFEEP B EFORBE L5, :

g: = (ﬁ‘%)M (;:)N@_{:)" ...................................................... )
T, nERDBLDIT, DM, N212:ELLo2¥DX 310k 5%,
%;L - (%) (.j_::.) (g&)" ............................................................ @

() G. Scawarrz: ibid,.
IBEEFR (G, &=y w; FEES pp. 15—46. ,
B, W.J. RewcyeP.D. Converseld-2 & DICHHNT X o T T/ANBIE [N W15
Lz & &FLLTIEL.
W.J. Remnwy: The Law of Retail Gravitation. Ist ed. New York, 1931.
P.D. Converse: New Laws of Retail Gravitation. (Journal of Marketing. Vol, XIV.
Oct., 1949, p.382.)
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D5\ g (Ba s Bo oy I6) e, :
nlog (ba> = lo (S X R Ia) ()
S, Ry I, )
. 10g< Si * Ra  Ta/ e, (5)
. — Db 7]
log«jjm

Baox 5w, W. L Rewwy 122 2 COE)I &L o 7o 2 X0 favez vy, Dy,
Dy, 23 OMIR O EEHGERE O %2 03 D & L TR, P,y Py i AL F — 25k
Tk, 255 D —ATD2WTH 2fE, DEDX S RERIME L Vw5, @

nt = m_i){;<7_32>—1—_ ............................................................ ()
D,
n O il nof L
0.00~1.5 45 6.51~7.5 6
1,51~2.5 87 7.51~8.5 5
2.51~3.5 35 8.51~9.5 12
3.51~4. 5 24 9.51~10.5 5
4.51~5.5 15 10. 51~1L. 5 3
5. 51~6.5 14 11.51~12.5 4

2T, Wo LRenwy 1 TWinz b 2, &~ PSR, 151~2 5 Offifilic s
WTHED, ZOBRFIREMORRRMAT LA 2/OEN S EERLTVH]B  R2WRT
W5, Tinbb

W. I.Renry @:JEJ*L%WWJMJ‘%FTM, n=2TH5HELT Wb,

FoC, [NETERORE D 2 e KA 5] &1 5 [ v (B) T AT
HEDEDL SN B,

2

S (B) (2 (2 s e

lfﬂirmﬁ“cv:t{g;= 1THHPE, MRE>EFDIDITR5B,

19« G. Scuwarrz: ibid,.
HAEEFR G a7 2w S p.24.



10 OO h

= () () (27
h Rb 1 b D a

£3A & B & DOMOMIED 18 Dy+Dy 1285 LV,

D, =D —= Dy oerereeeearie e
- ) 2
“\R,) \1,/ \D=D,

R -1 R, -1,
D R)b'Ib
D= Rat s e,
R, I,
1+«/RH%
R,«1

ﬁﬁﬁ@@ﬁmwﬁ&,%%mJ;’l
Mt dp

D D,+D,
Dy= R 1 \/R“" T e
144/ e ta d-af et ta
Np * Ib R[, . Ib

LT, ZOWREBFECCERTNE, 280X kb,

BB LR A 2 OB — LA ERHD L O

...................................................

1 4o/ BHEAONIET 5 kDTS

BB O 2 WD
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— RBNTE L, OXDXS5ICh S,

..... seeren (i)
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oA, W ) Rewwy i, BHIFROHEAS, SAEIRO MR DK E X O050 RO
BECHLEEE, a=3 EFHUMLTVWS, LiisT, »hOFEEENVE &I
,mﬂmo%@xa Tl D

,gi = (ﬁ;) (Ib) (ll))z) ............................................................ @0
D,+D
Dy = “1 e ?\;ﬁ: ............................................................ @)
Ro« Iy

XC, AFCHORNE LOCRNE AT, BHEOF —~ 2005, SIRSETML, £0,

911,,“}%];730)72[‘] OO T D7D~ 5 ¢ VIRFE LICVve LinLIENRE,

BWHEDEZA, COTHRETHIOAD, HHioT —213d 50 e b AT
BB LT Wiinnied, i, &0 W. L Renwy E4a<BPLZE
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Summary
Marketing under an Imperfectly
Competitive Market

Masaji Mivasaxa

Assistant Professor of Industrial Management, the Faculty of
Textile Science and Technology, Shinshu University
(Received September 9, 1966)

The author studied theoretically the ground of marketing which may
suitably be adopted by a firm under an imperfectly competitive market.

The concept and practice of marketing that the entrepreneur carries out
were studied and the following results were obtained:

(1) The author studied first the concept of marketing under an imper-
fectly competitive market.

This article is an application of the concept of marketing - that William
Mclnnes studied already.

Market consists of five elements separation of space, time, ownership,
valuation and perception hetween the maker and the user. Marketing is both
the creative force which combinates the separation and the activity which
actualizes the potential relations of the producer and the consumer. Especially
the author emphasizes that the actualization is a central concept for the science
of marketing.

(2) Next the author studied how to determine the boundary between the
market of firm A and the market of firm B.

In order to solve this theme, the author adopted the following two
methods. The one method is the application of the theory which was studied
by W.J. Reilly and P.D. Converse. The models by their theory represent the
following equations:

Da-}_Db Da+Db

(note:All kinds of the marks of equation described in this summary is to
be seen in the text.)

The other method is to research and analyse the market. In order to
research, the author studied the retailers and department stores of three



38 WO IE IR : No.. 45

cities in Nagano Prefecture. The three cities are Nagano, Ueda and
Matsumoto.

The results that were obtained by the author under these two methods
almostly coincided.

(3) Lastly the author studied what the entrepreneurs need to think
marketing under an imperfectly competitive market. The author makes much
of the necessity of advertising and and also impressing deeply the image of
the firm as means of marketing. Moreover the author emphasizes that the
harmony of service-motive and commercialism is very important as an ideal
of marketing. (9. 9, 1966)



