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ABSTRACT

We pay attention to the high-return business as for it after it takes a general view of the business of the fiber
clothes related companies in Japan.. When a noteworthy point is expressed by corporate accounting, itis @
intangible fixed assets, &) sales expense, and administrative expenses (especially administrative expenses).
The former is a problem of "Bland and Gooawill". It compared Luxury Brand companies of EU and a similar
company in Japan. The latter was born as the un- anticipated result from the public fiber policy.

The managers think that the profit of each company is achieved by maintaining business practices. The
criteria is based on the mass production & mass-sales of the standard product. They are restrained by it. The
profit results from this restraint. They are convinced that the profit cannot be acquired when separating from
this restraint. In a word, it is near also the belief.

However, can the company continue only by this model? Fixed expense will fall by repeating restructuring.
However: BEP sales will rise continuing. The expansion of the scale gives birth to non-efficiency. Do not the
methods other than mass production make a profit really? Let's calculate option by a point near REAL at the
next stage with some device, assuming the introduction of "Probability theory".
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