BHaE—. MK, K&K, BFHT. LHRER. EBFEN

BEBI T —=  fkiE S €I BE 9 B RS

1 SEERART—~
15-T-14: 78U WA T RGO DOHBE —_—X—T4 5
REE T AT LS E

ABSTRACT
For on demand apparel products, it is necessary to catch consumer’s needs up. This study aims at
catching consumer s needs up in advance. Taking picture in several cities, editing it for better viewing,
and showing it to consumer, we search consumer’s need. As a conclusion of this study, we come to the
conviction that we can catch consumer s needs in advance to use this method.
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