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           論  文  内  容  の  要  旨  

 

  In Indonesia,  the market ing sector for hor t icu l ture products general ly has an 

ineff ic ient and long market channel.  Indonesian agricul ture has the pract ice of  standing 

crop purchase (tebasan  and i jon  )  t radi t ional ly and long market ing channel,  where pr ice 

of  the hort icu l ture products are mainly f ixed by trader,  especial ly b ig trader.  The 

standard techniques of  the hort icu l ture product ion were not shared in farmers,  and the 

qual i ty or product iv i ty of  the products were d ifferent by farm. Traders are the main 

actors in market ing channels,  whereas farmers have weak bargain ing power and l imited 

market access. Recent ly farmer ’s pr ices are rais ing cont inuously in part icu lar f ru i ts 

af ter their  export star ted.  The study aims to identi fy the factors contr ibut ing to 

increased farmer pr ices. The f indings of  each chapter  are as fo l lows. 

Chapter I  descr ibes the background of the study and constraints re lated to 

improvement of  farmer ’s income, eff ic iency, productiv i ty,  and qual i ty of  hor t icul tural  

commodit ies.  Government of  Indonesia has tr ied to increase farmer ’s income by 

promoting the d irect  market ing from farmer to wholesaler or  exporters,  though the 

resul t  fe l l  short of  i ts  expectat ion. 

In chapter II, the objectives and research method of the study are described. The main objective of the 

study is to identify the factors contributing to increased farmer’s prices. The study selected three factors, 

small-scale village trader, farmer group association and export activities, as important factors and conducted 

case-study analysis in Indonesia. The research area is located in Sleman District, Yogyakarta Province, 



Indonesia, and the production center as well as the place of origin of snakeskin fruit pondoh (Salacca zalacca 

cv Pondoh). In the research, data was collected through interviews with concerned persons and questionnaire 

to farmers.  

Chapter  I I I  examines the development process of  smal l -scale trader with f inancial  

v iewpoint.  Smal l -scale t raders of  snakeskin fru i t  in Sleman Distr ict  are dominated by 

women and they have developed as independent traders wi thout pract ic ing of  tebasan  

and i jon .  Through examinat ion of  capi ta l  source of  the trader,  i t  was c leared that s ince 

2005, wi th accumulat ion of  their  own capi ta l ,  smal l-scale t rader bought the products by 

cash from farmers,  whi le b ig traders paid the smal l-scale t raders on deferred payment.  

As a resul t  smal l -scale t rader in Sleman Distr ic t  became a capi ta l ’s provider.  

Chapter  IV analyzes the farmer group associat ions’ performance with manager ia l  

v iewpoint.  To improve farmer ’s market ing access, farmer group associat ion for  

snakeskin fru i t  product was establ ished in Sleman Distr ic t .  This chapter  aims to c lar i fy 

fo l lowing two: (1) to ident i fy the types of  farmer group associat ion and their  

performance, (2) to ident i fy the main factors involved in development of  farmer group 

associat ion. Three types of  farmer group associat ions are c lassif ied;  1)  Farmer group 

associat ion led by pr ivate business companies, 2) Farmer group associat ion establ ished 

by the government; 3) Farmer group associat ion led by the community.  However,  only 

th ird type of  associat ions is  act ive. The key factor of  success of  the partnership is  their  

jo int  management system: (1)  qual i ty contro l ,  (2) inst i tu t ional  bui ld ing,  and (3)  

informat ion shar ing or  reduct ion of  the asymmetry of  informat ion between partnership 

members. 

Chapter V, f rom the v iew point of  value chain, analyzes fo l lowings: (1) factors 

contr ibut ing to pr ice increase at farmer level  in the domest ic market,  (2) factors 

affect ing the market ing chain.  The factors contr ibuted to the increase of the pr ice are:  

(1)  h igh inf lat ion between per iods of  2005 to 2008 contr ibuted an est imated 26.2% 

toward pr ice increases, (2)  qual i ty improvement through the GAP program contr ibuted 

an est imated 9.1%, and (3) remaining factors were (a) an intensif icat ion of  compet i t ion 

among smal l -scale traders to col lect  snakeskin fru it  and (b) increase of the bargain ing 

power of  the farmer by the establ ishment of  the farmer group associat ion through the 

pr ice negotiat ion with smal l -scale traders.  To increase the farmers’ income, the 

government should support  farmer group associat ion and the partnership,  and the ro le 

of  smal l -scale v i l lage trader also should be re-evaluated. 

 


